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Marketing the Practice 
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Compliant Communication 
Staking out the Electronic Frontier 
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Hi!  I’m Jennette 



For Internal Use Only. Not For Public Distribution.  
 

Anyone have a flip phone? 
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Average Life Expectancy of a Smart Phone? 

21 months  
- Recon Analytics 2011 Study 
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How Many of You….? 

Est. 2003 Est. 2004 Est. 2006 
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Social Media = Mainstream Media 
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Jimmy Kimmel’s ‘Celebrities Read Mean Tweets” 
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Posted to Reddit 2/9/2014 

My mom’s 
reaction when 
I asked her to 
not like and 
comment on 
every single 
thing I post to 
Facebook: 
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Good News! Facebook Jumped the Shark 
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They’re Out There! 
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Social Media’s Growing Influence Among High Net Worth Investors, May 2012 

Mass Affluent: $100K < $1M in investable assets 
Affluent: $1M <$5M in investable assets 
Ultra Affluent: $5M+ in investable assets 
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Businesses & Bloggers Are Out There Too! 
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Sure, But Not Our Clients….Right? 

4% 

Investors Who Currently Interact with   
Their Advisor via Social Media 

Social Media’s Growing Influence Among High Net Worth Investors, May 2012 

52% 

Investors Who Would Interact with 
Their Advisor Via Social Media 



For Internal Use Only. Not For Public Distribution.  
 

I wish I could… 

Raise awareness 

Inform and educate 

Start conversations 

Provide more 
customer service 
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Different Platforms, Different Uses 

While 90% of high net worth investors use social media, they 
utilize different platforms for different needs. 
 
 
  Professional discussion and content 
 
 
  Personal connections 
 
 
  Stay up-to-date 

Social Media’s Growing Influence Among High Net Worth Investors, May 2012 
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Content is Key 

• Have a content strategy 

• Designate one or more people to post 

• Don’t underestimate the time commitment 

• Quality over quantity 
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A Word about Forefield 
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Social Media Portal 
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More Ways to Post 

Coming this Year: 

Blogs with Comments! 
 

In Development: 

Google+, Instagram 
 

Don’t Hold Your Breath: 

Pinterest, Snapchat 
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What Happens on the Internet….. 

STAYS ON THE 
INTERNET! 

 

Easy to Find. Hard to Hide. 
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What’s Your Footprint? 

 

Google yourself 

 

Remove inaccurate info  

(if you can) 

 

Make sure your private 

pages are private 
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WHAT YOU SAY ON THE WEB HAS AN IMPACT. 

 

IF YOU POST IT, EXPECT IT TO BE FOUND LATER –  

EVEN IF YOU REMOVE IT. 

 

PUBLIC POSTS ARE FAIR GAME FOR REGULATORS AND 

COMPETITORS. 

 

WORK WITH YOUR ADVERTISING ANALYST TO STAY 

COMPLIANT. 
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Advertising Compliance Team 

Contact Advertising@nfp.com or 800-880-
0080, Option 5, 1.   
 

Supervisor  

Liz Rivera  

Lrivera@nfp.com 

800-880-0080, Ext. 6431  
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Grumpy Cat Says: 



For Internal Use Only. Not For Public Distribution.  
 

Client Marketing 

Laura Coulston Will Gallegos 

NFP NFP Advisor Services Group 
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Forefield/Broadridge & NFP  

•  Advisor:  marketing library, 3,000+ articles, concepts, presentations,           
        calculators, client & video alerts, breaking news, social media                       

•  Newsletters & Market Summaries: weekly, mo, qtrly, annual 

•  Continuing Education: CE courses for education, training                                                  
                            & credentialed advisors 

 

•  Web Sites/Web Content: hosted websites & content  

•  Seminars: 14 topics for education, worksite marketing, prospecting  

•  Composer: eGreeting cards , email distribution of proprietary  information  
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Forefield Advisor- Marketing Library: Articles, 

Concepts, Presentations, Resource Centers, Calculators 



| Copyright 2012 30 

Forefield Alerts 
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Forefield Client Videos 
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Forefield Newsletters 

 Monthly publication on current 
topics and Weekly, Monthly, 
Quarterly Market Reviews 

 Personalize with your picture 
and contact Information  

 Email to client with tracking 

 Print, labeling and mailing 
options available 

 FINRA reviewed with letter 
online  
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Forefield Market Summaries 
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Continuing Education (CE)  

 70+ courses across 10 financial topics 

 Education tool for all advisors 

 CE for CFP, CLU, ChFC, CLF, RHU, REBC,  

 Does not apply to federal securities or state insurance  

 Electronic reporting to CFP 
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Forefield Demo 

• Advisor:  marketing library, 3,000+ articles, concepts, presentations,           
        calculators, client & video alerts, breaking news, social media                       

• Newsletters & Market Summaries: weekly, mo, qtrly, annual 

• Continuing Education: CE courses for education, training                                                  
                            & credentialed advisors 
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Web Sites & Web Resources 

Key Benefits 

 Easy setup 

 Professional designs 

 Custom graphic support 

 High quality content 

 Auto-updates 

 Full iOS compatibility 

 Compliance workflow 

 WORM storage 

 No required setup fees 
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Forefield Seminars 

 

14 Seminars: 
 Estate Planning Basics, Intro. To Annuities, 

Variable Annuities, Retirement Basics,   

 College Planning, Advanced Estate Planning  

 Planning for Long-Term Care, Investment Basics  

 Retirement Income Planning, 

  Roth IRA Conversions 2011 

 Financial Planning Basics, Special Needs 
Planning  

 Women and Money , Social Security 

 

PowerPoint Slides, Client Workbook, 
Speakar Script, Invitations  
& Videos 
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Forefield Composer 

190+ eGreetings cards & distribute proprietary content 
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Forefield Products 

NFP Provided Tools: 

Advisor: marketing library, 3,000+ articles, concepts, presentations,     
calculators, client & video alerts, social media                       

Newsletters & Market Summaries: weekly, mo, qtrly, annual 

Continuing Education:   CE courses for education, training &    
      credentialed advisors 

 

Optional Forefield Tools: 

Web Sites/Web Content: hosted websites & content  

Seminars: 14 topics for education, worksite marketing, prospecting  

Composer: eGreeting cards , email distribution of proprietary     
        information, tracking 
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Forefield/Broadridge & NFP - More Information   

Gregg Leslie, CFP – VP Sales, West & SE 

760-633-1612 

gregg.leslie@broadridge.com 

 

Cory Davis 

512.697.6565  

cddavis@nfp.com 
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